South Yarra

Economic Snapshot: January — March 2024 (Q1 2024)

How are we spending our money?

After a strong spring and summer, total local spend for South Yarra has decreased, with dining and entertainment
continuing to generate the highest proportion of spend. February was the best performing month, with
consumers spending $4 million more than the same period last year. While there were 55 new businesses to the
precinct, vacancies have increased slightly from August last year to 11.72%.
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Pedestrian activity data current as of 22 April 2024. Source: City of Stonnington Pedestrian counter 014. Spend data current as of
22 April 2024 and is subject to revisions. Source: Spendmapp by Geografia (2024). Vacancy data current as of January 2024 - 6 monthly
review. Source: Vacancy Review, prepared by E3 valuations and commissioned by City of Stonnington.



