High Street, Armadale

Economic Snapshot: April - June 2024 (Q2 2024)

How are we spending our money?

High Street’s reputation as a premier fashion destination continues to see strong sales results in department store
and clothing, although spend in most categories is slightly down against the same quarter last year. Saturday
remains the busiest day of the week, and the highest spend day has now aligned with the higher foot traffic. Foot
traffic is up when compared with the Jan-Mar quarter, which is a positive sign going into the colder months.

$ breakdown of total local spend:
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(Makes up 12.22% of total local spend)
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‘ down 0.65% spent by Armadale residents spent by Armadale residents outside busiest time of the day
from Aug 2023 online, of which 22% spent on Stonnington, of which 31% spent on
professional services dining and entertainment
Which day of the week is busiest? What day are people spending the most?
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1 up in average weekday foot
traffic from Q1
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t up in average weekend foot
traffic from Q1
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Pedestrian activity data current as of 1 August 2024. Source: City of Stonnington Pedestrian counter 013. Spend data current as of
1 August 2024 and is subject to revisions. Source: Spendmapp by Geografia (2024). Vacancy data current as of January 2024 - 6 monthly
review. Source: Vacancy Review, prepared by E3 valuations and commissioned by City of Stonnington.





